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Since 2014, website traffic has become all about content. Whether you like it or not, 
Google works for its users and the users have spoken – they want answers to their 
questions, and their answers come in the form of the written word (most frequently).  

In this guide, POP Content’s Amy is going to give you our top tips that can help 
everyone improve their content so it gets noticed more often by Google and their 
customers. 

Who this guide is for 
I’ve written this guide to help anyone who would like to improve their website - by getting their 
content noticed by search engines, as well as people of course! These are just some basic starter tips, 
so if you are already deep in the content marketing world you will likely be aware of them. They’re 
also quick tips that can be implemented in a day or less to improve your website. Skim through the 
headings and you’ll figure out quickly what’s relevant to you and what isn’t. 

Once you’ve completed reading the guide, I’d love to get some feedback. If you found it useful and 
you’d like to give something back, why not follow POP content on Facebook or Twitter or even better 
– fill out my survey so I can improve the content in this guide! 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.surveymonkey.co.uk/r/LQVP7H9


Tip No. 1: Writing better content for search 
engines using the “Yoast” Plugin 
Talking complete basics – search engines are like librarians. Very smart librarians. They know the 
topics of all the books out there at the moment and which are the most reliable and trustworthy 
resources. The thing is, search engines aren’t people and can’t make assumptions. If your website (or 
‘book’) isn’t titled correctly, if the chapters aren’t labelled correctly, if the plot summary is none 
existent – the librarian won’t know what it’s about. And therefore, won’t ever point a reader in its 
direction. 

Luckily, there are many wonderful SEO tools we can use to make sure all of that information is 
present and correct so that we can help out our resident librarian, Mr. Google. 

A good SEO plugin can help you improve your article’s visibility to search engines in minutes. Yoast, 
in particular, is free to use and easy to understand. It’s best used after you’ve finished writing your 
article or page,  simply because Google likes to see natural text, as do your customers, so you don’t 
want to begin by letting your keywords take over your article to the point where is reads like 
nonsense (a keyword is a ‘search term’ – literally what someone might type into Google). 

I’m not going to bore you with how to install the plugin – however if you’d like me to, just let me 
know and I will add it in/email you a guide. 

Once you have Yoast installed it should look something like this: 

 

The first thing you’ll want to do is type in the keyword you’d like this page to be found for. I wouldn’t 
pick something too broad and/or short (e.g. ‘article’ or ‘article writing’). For a blog article, these kinds 
of terms are likely to be hard to rank highly for in the search results (not impossible, but require 
much more effort than simply optimising your content on a page). It’s a much better idea to choose a 
longer keyword, as it will be easier to rank for it and will be more relevant to your article. For this 
particular article I chose ‘find an article to write’. Once you type in your ‘focus keyword’ the fun 
begins! 



You should now have a coloured bullet list of ‘content analysis’ under your focus keyword. Your 
challenge is to make as many of these green as possible! The list contains a lot of differing advice. I 
would focus on the following: 

The page title 
Your page title is like the title of your book. Google scans through millions of titles a day – so a good 
page title will include your keyword to make it easier for Google to figure out where it’s relevant to 
place it. It’s also even more helpful to readers if it’s near the beginning, as they will see this title in 
the search results and often they’ll only see the first 30-70 characters. 

First paragraph keywords 
Your keyword should appear in your first paragraph; this shouldn’t be too hard to achieve, as when 
you’re writing about any subject a short introduction can be helpful. 

Subheadings 
If you can, it’s a good idea to include your keyword in one or two subheadings. Subheadings are like 
the chapters in your book; they aren’t expected to all contain the headline keywords, but it shows 
Google the book stays on subject when a couple do. Wordpress makes formatting headings very easy; 
you simply highlight the heading and use the top left dropdown to select either ‘h1’ ‘h2’ etc. It’s very 
important for Google that you don’t just simply bold your headings but format them as headings – 
otherwise Google won’t read them properly. 

Meta description 
Your meta description is like your plot summary on the back cover. People often read it to decide if 
they want to read more. Literally, your meta description is the text that shows below your page title 
and link in Google’s search results. You’ll see the ‘snippet editor’ just above the ‘focus keyword’ in 
the Yoast plugin – this is where you can edit your meta description. This content won’t appear on 
your article, just on the search results, so use it to attract a reader to click and show it’s really 
relevant to their search query by including the keyword. 

URL 
The URL (page link) also contributes to where Google lists your page, so it’s a good idea to include 
your keyword here too. It’s been debated, but short URLs look more trustworthy I believe, so I often 
just put my focus keyword here. You can find this just below your page title in Wordpress. Be aware, 
links can’t contain spaces – instead, Google reads a dash as a space. For example, for this link I 
would likely alter it to: /find-an-article-to-write . 

Keyword content 
The general keyword content is quite important, but not a make or break factor. It will look odd to 
Google if it doesn’t feature at all in the article – but it will also look very suspicious if it appears a lot 
of the time as this isn’t a natural way of writing (last time I checked Google thinks around 1-3% is a 
natural amount of keyword content). I wouldn’t worry too much if Yoast is asking you to add the 
keyword content more, if it won’t read well, then don’t do it. As long as it appears once or twice per 
1000 words – you should be grand. 

A quick tip I use is to write the keyword in a short introduction at the beginning and once again at the 
end in a short summary – this is more natural to reader as well as Google. 



Please note: I’m assuming you use Wordpress with this tip – but don’t fear – if you don’t have Wordpress, there’s 
still usually plugins and widgets out there that do a similar job. If you can’t find a good plugin, simply use my 
tips above; a plugin simply makes it easier to highlight these same areas that need changing. 

Tip No. 2: Write content people will want to link 
back to by using facts, not opinions 
A big ‘ranking factor’ Google uses to judge where to place your website is the links you have pointing 
to your site. [N.B.:  Links pointing to your website from other websites are known as backlinks].  

Before you start asking all of your friends and family to tweet your website, please note – it is not the 
number of links, but the quality of those links that Google cares about. Basically, you want websites 
related to your field to link back to you – the more closely related and reliable the better. I’m not 
going to bore you too much with what makes a quality link vs a none quality link here, but if you’d 
like to read about it – let me know and I’ll write about it in my blog! 

The question is, when a lot of websites in your own field will be competitors – how on earth do you 
get them to link to you? 

One proven method is to provide facts & data that help them back up their cause. So a great way to 
get a link is to provide real statistics and facts about your industry. Think about the facts and 
examples you use to sell your products to a customer; it could be just a great customer example such 
as “using only content marketing we improved our customers’ traffic by 300%” or, if you have 
broader stats such as “out of 200 clients, 90% had their sales increase by writing more blog articles” 
these can be useful too. Any stat that can help someone else back up their sales pitch can attract 
some seriously great links.  

Don’t be afraid to back up your sales pitch with stats from competitors’ sites either – people are 
more willing to link to you if you show that you are willing to link to others. 

Tip No. 3: Don’t forget to promote your own 
content by sharing it online! 
As mentioned above, Google not only uses your content but also the links pointing to that content to 
rank your website. Your own social share links may not have a huge impact on your ranking – but 
sharing your content on your social media platforms can give your content that first boost of publicity 
it needs to be shared and noticed by others. 

Don’t be afraid to share your content more than once – obviously you don’t want to spam your 
followers, but different people look on their social media accounts at different points in the day, so 
it’s worth sharing your new content a few different times over the course of a month. It can also help 
to change up the text you use to share that content – some titles are more enticing than others. Test 
what works with your customers and see what happens! 

Lastly, if you know someone in the industry that has a lot of followers, and that might be interested 
in your content – reach out to them and let them know about your new article. If it’s interesting 



enough, an industry influencer will be happy to share it. You could get a lot of fresh eyes on your 
content just by sending a quick tweet or email – and more links! 

Tip No. 4: Get involved in the conversation 
To rank well for your services you have to be seen as an industry ‘expert’ in the eyes of Google. That is 
to say, someone with a website full of useful information that’s helping lots of people in your 
industry.  

One great way to highlight this to Google – and potential customers as well as others in your industry 
– is to get involved in the conversations online. Go out and spend some time advising customers 
online. People will begin noticing your business name if you do this; and start looking to you as a 
great source of advice. 

There are two ways I like to do this: 

Find relevant forums 
Find relevant forums where your potential customers are milling about and looking for free advice. 
Get involved in the conversation – don’t self-promote directly, just be genuinely helpful. You don’t 
have to give your services away for free, but if you see a question that can be answered by you quite 
simply, go for it. If you’re helpful enough, without asking for anything in return, people will begin to 
prick up their ears and start Googling your business – which helps your traffic both directly and 
indirectly (the more people search for your brand, the more Google takes notice too!). 

Forums are also a great place to find article ideas; if you can’t think of what advice would be helpful 
for your customers, look around on a forum and you’ll soon get inspiration. What’s more, once you’ve 
written that article, you can post it to the forum – giving you an audience for your content that 
already cares about your topic, and a relevant backlink! 

Get on Q&A websites like Quora 
Websites like Quora are amazing for connecting with your customers. You can search for questions 
similar to the ones your customers ask, or just search for your industry, and find a wealth of material 
you can help with.  

Just like forums, you can find great ideas for articles as well as directly helping your customers. 

 

That’s all folks! 
I sincerely hope this short guide helps get you revved up and ready to improve your website. If you 
found it helpful, I’d love to hear from you – you can contact me using POP Content’s contact form 
here. 

Found it so useful that you want to give something back to Amy? 
I’m SO glad! If you found it useful and you’d like to give something back, why not follow POP content 
on Facebook or Twitter or even better – fill out my survey so I can improve the content in this guide! 

https://www.surveymonkey.co.uk/r/LQVP7H9


Wish there was more? 
If you were looking for more helpful information, I’d love to know what you would have found more 
helpful.  

Fill out our survey here and let me know what we could improve.  
 

If you’d like helpful guidance like this tailored to your business and website on a weekly basis – why 
not get in touch with POP Content today. Or for more free tips – check out our blog here. 

Thanks for reading and good luck with your website! 
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